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Section Total Your Comments
Mark

Presentation 10

Executive Summary 12

Business Problem 3

Statistical Problem 3

Analysis 60

Output based on different
brands (Q1)

Analysis based on different
brands (Q1)

Output based on different styles

(Q2)

Analysis based on different
styles (Q2)

Output based on unit prices for
Zara (Q3)

Analysis based on unit prices
for Zara (Q3)

Hypothesis testing question 4

Hypothesis testing question 5

Hypothesis testing question 6

Hypothesis testing question 7

Conclusions/Recommendations/
Implications

12

Total

100




